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‡§√◊Õ¢à“¬∑’Ëº≈‘µº≈‘µ¿—≥±å„¬µ“≈®”π«π 4 °≈ÿà¡ æ◊Èπ∑’ËÕ”‡¿Õ ∑‘ßæ√– ®—ßÀ«—¥ ß¢≈“ º≈®“°°“√»÷°…“æ∫«à“
°“√º≈‘µº≈‘µ¿—≥±å„¬µ“≈ ¡’ 2 ≈—°…≥–§◊Õ°“√∑Õ·≈–°“√®—° “π·≈–π”‰ªª√–°Õ∫µ°·µàß ®π‡ªìπº≈‘µ¿—≥±å
À≈“¬√Ÿª·∫∫ µ≈“¥¢Õßº≈‘µ¿—≥±åª√–°Õ∫¥â«¬ °“√¢“¬ ‘π§â“µ“¡ß“π‡∑»°“≈µà“ßÊ °“√√—∫§” —Ëß´◊ÈÕ ·≈–
°“√Ω“°¢“¬  °≈¬ÿ∑∏å ”§—≠¢Õß°“√ √â“ß¢âÕ‰¥â‡ª√’¬∫∑“ß¥â“π°“√·¢àß¢—π §◊Õ °≈¬ÿ∑∏åºŸâπ”¥â“πµâπ∑ÿπ °≈¬ÿ∑∏å
§«“¡·µ°µà“ß ·≈–°≈¬ÿ∑∏å¡ÿàß‡©æ“–°≈ÿà¡ °≈ÿà¡ºŸâª√–°Õ∫°“√À—µ∂°√√¡„¬µ“≈ ¡’‚Õ°“ ª√– ∫§«“¡ ”‡√Á® Ÿß
‡π◊ËÕß®“° “¡“√∂‡æ‘Ë¡»—°¬¿“æ„π°“√·¢àß¢—π‰¥â µ≈Õ¥®π‰¥â√—∫°“√ àß‡ √‘¡·≈–æ—≤π“º≈‘µ¿—≥±å™ÿ¡™π·≈–
∑âÕß∂‘Ëπ (OTOP) „Àâ “¡“√∂ √â“ß¡Ÿ≈§à“‡æ‘Ë¡‰¥â´÷Ëß®–∑”„ÀâºŸâª√–°Õ∫°“√«‘ “À°‘®™ÿ¡™π·≈–‡§√◊Õ¢à“¬ ¡’§«“¡
 “¡“√∂„π°“√·¢àß¢—π®πÕ¬Ÿà√Õ¥·≈–¬—Ëß¬◊πµ≈Õ¥‰ª
Abstract
This research aimed to study the marketing of handicrafts from sugar palm fiber and
the strategies to enhance compatible marketing and study sugar palm fiber productsû market
and analyze the competition to increase the potential in the handicraft market competition. The
methodology used was qualitative research using identified sampling by interviewing the group
leaders and the members of local community enterprises who produce handicrafts from sugar
palm fiber in four areas in Amphur Sathing-Pha, Songkhla Province. The result revealed that
there were two kinds of products from sugar palm fiber: weaved and wickerwork and using
the products as decorating items to create various style of handicrafts. The marketing of the
products composed of selling in festivals, made to order, and consignment. The main compatible
advantages were costing strategies, differentiating, and Niche or Focus strategy. The palm fiber
entrepreneur has high opportunity to succeed due to the increasing potential competition ability.
Further more, promotion and OTOP products development can make value added to entrepreneurs
for sustainability in competition.
§” ”§—≠ : °“√µ≈“¥ °“√ √â“ß¢âÕ‰¥â‡ª√’¬∫∑“ß¥â“π°“√·¢àß¢—π À—µ∂°√√¡ „¬µ“≈
Key words : Marketing, Competitive Advantage, Handicraft, Palm fibers
°“√µ≈“¥·≈–°“√ √â“ß¢âÕ‰¥â‡ª√’¬∫∑“ß¥â“π°“√·¢àß¢—π
¢ÕßºŸâª√–°Õ∫°“√À—µ∂°√√¡ ®—ßÀ«—¥ ß¢≈“
Marketing and Competitive Advantages for Handicraft
Entrepreneurs in Songkhla
«’√“«√√≥ ¡“√—ß°Ÿ√1 ·≈–ª√’™≠“ ™ÿ¡»√’1*
1Õ“®“√¬å  “¢“«‘™“°“√µ≈“¥ §≥–∫√‘À“√∏ÿ√°‘® ¡À“«‘∑¬“≈—¬‡∑§‚π‚≈¬’√“™¡ß§≈»√’«‘™—¬  ß¢≈“ 90000
* ºŸâª√– “πß“π ‰ª√…≥’¬åÕ‘‡≈Á°∑√Õπ‘° å wewiene1958@hotmail.com ‚∑√. 0-7431-7176, 0-7432-4426 µàÕ 1711






























¡’µâπµ“≈‚µπ¥Õ¬Ÿàª√–¡“≥ 200,000 µâπ µâπµ“≈‚µπ¥
 “¡“√∂π”¡“„™âª√–‚¬™πå‰¥âÀ≈“¬Õ¬à“ß ‡™àπ ≈”µâπ
„™â∑”‡ªìπ‡§√◊ËÕß‡√◊Õπ ‡§√◊ËÕß„™â ∑“ßµ“≈„™â∑”‡ªìπ




‡™àπ ‡§√◊ËÕß¡◊Õ®—∫ª≈“ µàÕ¡“‰¥â ‡√‘Ë¡π”„¬µ“≈¡“
ª√–¥‘…∞å‡ªìπß“πÀ—µ∂°√√¡ ‚¥¬°“√®—° “π·≈–∑Õ






ÀπŸ∑Õß, 2548) ¬—ß¡’ªí≠À“À≈“¬ª√–°“√ §◊Õ
ªí≠À“°“√¢“¥ºŸâ Õπ∑’Ë¡’ª√– ∫°“√≥å º≈‘µ‰¥â‰¡à∑—π








(Õ—®©√“  ‚√∫≈, 2543)  à«πµ≈“¥µà“ßª√–‡∑»
À—µ∂°√√¡¢Õß‰∑¬ µâÕßª√– ∫°—∫°“√·¢àß¢—π¥â“π
√“§“Õ¬à“ß√ÿπ·√ß ‡æ√“–µâπ∑ÿπ°“√º≈‘µ¢Õßª√–‡∑»
‰∑¬ Ÿß°«à“ª√–‡∑»‡æ◊ËÕπ∫â“π ‡™àπ ®’π Õ‘π‚¥π’‡´’¬
øî≈‘ªªîπ å œ≈œ (°√¡ àß‡ √‘¡Õÿµ “À°√√¡)
¥—ßπ—Èπ·π«∑“ß°“√æ—≤π“ß“πÀ—µ∂°√√¡























‡®“–®ß (Purposive Research) ‚¥¬°“√ —¡¿“…≥å
ª√–∏“π°≈ÿà¡·≈– ¡“™‘°∑’Ë ‡ªìπºŸâº≈‘µ¢Õß°≈ÿà¡
«‘ “À°‘®™ÿ¡™π·≈–‡§√◊Õ¢à“¬∑’Ëº≈‘µº≈‘µ¿—≥±å„¬µ“≈
®”π«π 4 °≈ÿà¡ ª√–°Õ∫¥â«¬ °≈ÿà¡‚Àπ¥∑‘Èß ∫â“π
®–∑‘Èßæ√– µ”∫≈®–∑‘Èßæ√– °≈ÿà¡§π√—°…å‚Àπ¥ ∫â“π
¥Õπ§—π µ”∫≈§Ÿ¢ÿ¥ °≈ÿà¡™ÿ¡™π À¡Ÿà 4 µ”∫≈











„π°“√º≈‘µ °“√°”Àπ¥√“§“ √“¬‰¥â®“°°“√º≈‘µ ·≈–
ªí≠À“µà“ßÊ
°“√‡°Á∫√«∫√«¡¢âÕ¡Ÿ≈„™â‡«≈“ 4 ‡¥◊Õπ µ—Èß
·µà‡¥◊Õπ¡°√“§¡ 2550 ∂÷ß‡¥◊Õπ‡¡…“¬π 2550
°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈∑’Ë‰¥â®“°°“√ —¡¿“…≥å
·≈–°“√ —ß‡°µ π”¡“®—¥·¬°‡ªìπ 3 ¥â“π §◊Õ 1. ¥â“π
°“√º≈‘µª√–°Õ∫¥â«¬ 1.1 ≈—°…≥–°“√º≈‘µ 1.2 °“√
®—¥À“«—µ∂ÿ¥‘∫ 1.3 ‡«≈“∑’Ë„™â„π°“√º≈‘µ 1.4 √Ÿª·∫∫
¢Õßº≈‘µ¿—≥±å 2. ¥â“π°“√µ≈“¥ª√–°Õ∫¥â«¬ 2.1
°“√æ—≤π“º≈‘µ¿—≥±å 2.2 °“√°”Àπ¥√“§“ 2.3 «‘∏’
°“√®”Àπà“¬ 2.4 °“√ àß‡ √‘¡°“√¢“¬ 3. ¥â“π°“√
·¢àß¢—πª√–°Õ∫¥â«¬ 3.1 «—µ∂ÿª√– ß§å¢Õß°“√
·¢àß¢—π 3.2 °“√«‘‡§√“–Àå®ÿ¥·¢Áß·≈–®ÿ¥ÕàÕπ¢Õß




1. °“√º≈‘µº≈‘µ¿—≥±å„¬µ“≈®–¡’ 2 ≈—°…≥–
¥â«¬°—π §◊Õ °“√π”„¬µ“≈∑’Ë‰¥â®“°°“∫µ“≈ ¡“·™à






«— ¥ÿÕ◊ËπÊ ‡™àπ °√Õ∫‰¡âµ“≈‚µπ¥ ‚≈À– Àπ—ß ºâ“ ·≈–
Õÿª°√≥åµ°·µàßµà“ßÊ ®π‡ªìπº≈‘µ¿—≥±å
2) π”‡ âπ„¬‰ª®—° “π‡ªìπº≈‘µ¿—≥±åµà“ßÊ





√“§“°‘‚≈°√—¡≈– 600-700 ∫“∑ °≈ÿà¡‚Àπ¥∑‘Èß ‡ªìπ
°≈ÿà¡∑’Ë “¡“√∂º≈‘µ‡ âπ„¬µ“≈‰¥â¡“°æÕ∑’Ë®–®”Àπà“¬
„Àâ ¡“™‘°‰¥â ‡æ√“–¡’‡§√◊ËÕß®—°√ 1 ‡§√◊ËÕß  ”À√—∫
°“√µ’‡ âπ„¬µ“≈  à«π ¡“™‘°°≈ÿà¡§π√—°…å‚Àπ¥ °≈ÿà¡
™ÿ¡™π ·≈–°≈ÿà¡°√–¥—ßß“ à«π„À≠à®–º≈‘µ‡ âπ„¬µ“≈








ßà“¬¢Õß™‘Èπß“π ‡™àπ ß“π∑Õ‡ âπ„¬‡ªìπº◊π°«â“ß 17-
18 π‘È« §«“¡¬“« 1 ‡¡µ√ „™â‡«≈“ª√–¡“≥ 12-18
™—Ë«‚¡ß ß“π®—° “π°√–‡ªÜ“À√◊ÕÀ¡«° µâÕß„™â‡«≈“µ—Èß·µà






√Ÿª·∫∫ ·µà¡’ 2 ≈—°…≥–„À≠àÊ ¥â«¬°—π §◊Õ ‡ªìπ
≈—°…≥–°“√∑Õ°—∫°“√®—° “π ‡™àπ °≈ÿà¡§π√—°…å‚Àπ¥
®–º≈‘µº≈‘µ¿—≥±åª√–‡¿∑®—° “π µ—Èß·µà°√–‡ªÜ“ À¡«°




ª√–°Õ∫‡ªìπº≈‘µ¿—≥±å ‰¥â·°à °√–‡ªÜ“ ‚§¡‰ø À¡«°
















ª√—∫ª√ÿßº≈‘µ¿—≥±å¢Õß°≈ÿà¡¥â“π√Ÿª·∫∫  ’ «‘∏’∑Õ ·≈–
°“√ª√–°Õ∫™‘Èπß“π ‡ªìπµâπ
2. °“√°”Àπ¥√“§“  “¡“√∂·∫àßÕÕ°‰¥â‡ªìπ








°√–‡ªÜ“ ‡™àπ §«“¡ Ÿß 6 π‘È« √“§“ 200 ∫“∑ ·≈–
§«“¡ Ÿß 8 π‘È« √“§“ 300 ∫“∑  à«π‡ âπ„¬µ“≈∑’Ë∑Õ
‡ªìπº◊π°«â“ß 17-18 π‘È« §«“¡¬“« 1 ‡¡µ√ √“§“
¢“¬ 200 ∫“∑ ́ ÷Ëß‡ªìπ√“§“∑’ËºŸâ√—∫´◊ÈÕ°”Àπ¥√“§“‡Õß
3. °“√®—¥®”Àπà“¬º≈º≈‘µ ¡“™‘°¢Õß°≈ÿà¡
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(√â“ππ“√“¬≥å¿—≥±å √â“πµ—ÈßŒ—Ë«‡ Áß ·≈–√â“π®”Àπà“¬
º≈‘µ¿—≥±å OTOP  π“¡∫‘πÀ“¥„À≠à) ‡ªìπ à«π
πâÕ¬‡π◊ËÕß®“°°≈ÿà¡‰¡à¡’‡ß‘π∑ÿπÀ¡ÿπ‡«’¬π¡“°æÕ∑’Ë®–π”
 ‘π§â“‰ª«“ß‰«â„π√â“π‡ªìπ®”π«π¡“° ·≈–√–¬–‡«≈“
∑’Ë®–‰¥â√—∫‡ß‘πª√–¡“≥ 60 «—π ª√–‡¿∑∑’Ë Õß §◊Õ °“√
¢“¬™‘Èπ à«π ‡™àπ ‡ âπ„¬µ“≈ ‡ âπ„¬µ“≈∑Õ‡ªìπº◊π
µ—«°√–‡ªÜ“ ®–®”Àπà“¬°—π‡Õß√–À«à“ß ¡“™‘°°—∫
 ¡“™‘° À√◊Õ√–À«à“ß°≈ÿà¡°—∫‡§√◊Õ¢à“¬ ‡ªìπµâπ




‚ª ‡µÕ√å ‰«π‘« ·≈–‡«Á∫‰´µå OTOP ¢Õß°√¡°“√-



































‚≈À– ·≈–Àπ—ß √“§“ ‘π§â“µ—Èß·µà 600 ∫“∑ ®π∂÷ß











‡ªìπ°≈ÿà¡∑’Ë¡’ ¡“™‘°¡“°∑’Ë ÿ¥ §◊Õ 35 §π ·≈–‡ªìπ








«“√ “√«‘™“°“√·≈–«‘®—¬ ¡∑√.æ√–π§√ ªï∑’Ë 1 ©∫—∫∑’Ë 2 °—π¬“¬π 2550208
‚Àπ¥∑‘Èß π”‰ªª√–°Õ∫‡ªìπ°√–‡ªÜ“ ”‡√Á®√Ÿª °≈ÿà¡
§π√—°…å‚Àπ¥ ¡’ ¡“™‘° 23 §π °≈ÿà¡π’Èº≈‘µ‡ âπ„¬
‡Õß·≈â«π”¡“®—° “π ‰¡à¡’ ‡§√◊ËÕß∑Õ ®÷ßº≈‘µ
º≈‘µ¿—≥±å≈—°…≥–¢Õß°“√®—° “π‚¥¬‡©æ“– °≈ÿà¡
∫â“π°√–¥—ßß“ ¡’ ¡“™‘° 20 §π º≈‘µ°√Õ∫°√–‡ªÜ“
∂◊Õ¥â«¬‰¡âµ“≈‚µπ¥ µ’‡ âπ„¬µ“≈·≈–∑Õ‡ªìπº◊π











§ÿ≥¿“æ¥’  ¡Ë”‡ ¡Õ µ√ßµ“¡√Ÿª·∫∫∑’Ë —Ëß ∑”„Àâ
≈Ÿ°§â“°≈—∫¡“ —ËßÕ’° µ≈“¥ ‘π§â“À—µ∂°√√¡∑’Ë ”§—≠
‡ªìπµ≈“¥¿“¬„πª√–‡∑»  ́ ÷Ëß°Á Õ¥§≈âÕß°—∫°“√»÷°…“
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¬°‡«âπ√â“π§â“ π“¡∫‘πÀ“¥„À≠à∑’Ë‡¡◊ËÕ°≈ÿà¡π” ‘π§â“
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